
Branding: Include your 
logo and use your brand 
or website colors to keep 
a consistent look. Stick to 
4 colors or less. Text: Use emphasis 

(bold, italic, or underlined 
text) sparingly and avoid 
using multiple fonts.

Content: Less is more. 
Keep your email concise 
by focusing on relevant 
content and using a clear 
call-to-action. 

Images: Use photos to 
support your content, 
but keep it to 3 or 
fewer images. 

Links: Limit the number of 
links and make them stand 
out to get more clicks.

Social icons: Add links to 
your social media pages 
to make it easy for your 
contacts to stay 
connected with you.

Subject line: Keep it 
under 50 characters 
(this one is 35), and 
take advantage of the 
preheader to further 
entice opens.


