
Get permission to 
email your contacts
Sending to a permission-based email list is an email 
marketing best practice, and it’s also required by 
certain laws.



People don’t want to receive 
emails they didn’t sign up for, so 
it’s important for you to get and 
retain a contact’s permission to 
email them. This guide will help 
you collect quality contacts, obtain 
the proper permission to email 
them, and keep them engaged 
and aware that they signed up to 
receive your communications.
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7



Collect email 
addresses the 
right way
When adding new contacts to your email 
list, be sure that you have implied or 
express consent, or permission, to email 
them. We recommend obtaining express 
consent when possible. 

Implied permission would be if you have 
an existing business relationship with a 
contact, such as if that person has made 
a purchase from or donation to your 
organization in the last two years.

Express permission is only obtained 
when you explicitly ask your contacts for 
permission to email them, and they agree.

You can obtain express consent from 
existing contacts by using a “Consent 
Confirmation” email template. Simply 
search for “email permission” when 
choosing a template, customize the email, 
and send it to your contacts.

The good news — when you collect new contacts through one of our 
sign-up tools, you ensure that you’re receiving and documenting 
express consent!

https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5924-implied-and-express-permission-in-casl-regulations?lang=en_US
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5924-implied-and-express-permission-in-casl-regulations?lang=en_US
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/23829-document-express-consent-to-email-contacts-using-a-gdpr-or-casl-emplate
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/23829-document-express-consent-to-email-contacts-using-a-gdpr-or-casl-emplate
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5300-overview-list-growth-tools


Never buy or 
rent email lists
People want to receive email that 
they signed up for — not emails from 
companies they’ve never heard of. 
Constant Contact does not permit the 
use of bought or rented email lists.

Just as purchased lists can hurt YOUR 
sending reputation, they hurt ours, 
too. Most purchased lists will get your 
account flagged by our Account Review 
team, and you’ll be asked to remove the 
list from your account immediately.

Be sure to read our Anti-Spam Policy 
and understand why it’s important for 
a good sending reputation and future 
with email marketing.

https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5825-can-spam-act-and-how-it-affects-your-campaigns?lang=en_US
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5825-can-spam-act-and-how-it-affects-your-campaigns?lang=en_US
https://www.constantcontact.com/legal/anti-spam


Be straight-
forward with 
subscribers
When asking contacts to join your 
mailing list, be straightforward with 
the type of content they’ll receive 
and, more importantly, how often 
they’ll be hearing from you.

Customize your sign-up form to 
include a brief description of email 
frequency, content, and a small 
incentive to help encourage sign-
ups.

You should also include this 
info in your Welcome email! A 
Welcome email helps start your 
new relationships on the right 
foot and reminds your contacts 
that they signed up to receive 
your emails. 

https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5300-overview-list-growth-tools
https://knowledgebase.constantcontact.com/email-digital-marketing/articles/KnowledgeBase/45142-Set-up-an-automated-customer-journey-to-welcome-your-new-subscribers?lang=en_US


Don’t 
overwhelm 
your contacts
Think carefully about how often you 
communicate with your contacts. No 
one wants to receive multiple emails a 
day from the same person or business. 
Put together a sending plan and share 
that plan with your contacts. In fact, by 
making your contacts aware of what 
you’re going to be sending, it could help 
keep them on your list longer.

For example, it’s okay to let your contacts 
know that you’ll be sending one email 
a week with information about your 
business, coupons, or upcoming sales. 

Consider setting up an automated 
path that sends to your contacts 
based on a specific trigger and on 
a schedule that you set, saving you 
time and ensuring your contacts don’t 
receive too many emails from you.

https://knowledgebase.constantcontact.com/email-digital-marketing/articles/KnowledgeBase/43904-Set-up-an-automated-marketing-journey-for-your-customers?lang=en_US
https://knowledgebase.constantcontact.com/email-digital-marketing/articles/KnowledgeBase/43904-Set-up-an-automated-marketing-journey-for-your-customers?lang=en_US


Be open about 
unsubscribing
Contacts will come and go. No one 
wants their contacts to unsubscribe, 
but it’s important to make sure they 
know that they can at any time. 
Making contacts aware that it’s an 
option helps you build a better long-
term relationship with them. 

In every email you send with Constant 
Contact, the option to unsubscribe is 
always dispalyed in the footer.

Additionally, you can give your 
contacts the opportunity to explain 
why they’re unsubscribing. Their 
feedback gives you valuable insight 
into what you might need to change 
with your marketing strategy.

https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5513-view-unsubscribed-contacts-feedback
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5513-view-unsubscribed-contacts-feedback
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5513-view-unsubscribed-contacts-feedback


A permission-based contact 
list is one of the most 
important ways to boost your 
marketing efforts! Check out 
these additional resources for 
more help with getting and 
retaining permission to email 
your contacts.

For even more how-to articles, 
video tutorials, and guides, 
visit our Knowledge Base.

Was this guide helpful?

More 
resources

Articles
•	 Constant Contact’s email permission policy
•	 Enable Confirm Opt-In for new sign-ups
•	 Send a Reconfirm Opt-in email to existing 

contacts
•	 Enable advanced email permissions
•	 Implied permission collection methods
•	 Import a list of unsubscribed contacts from 

another provider

https://knowledgebase.constantcontact.com/email-digital-marketing?lang=en_US
https://www.surveymonkey.com/r/P5MCCX6
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5305-constant-contact-s-email-permission-policy?lang=en_US
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5533-obtain-permission-to-send-email-campaigns-to-your-contacts-by-using-confirmed-opt-in
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5535-send-a-confirmed-opt-in-campaign
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/5535-send-a-confirmed-opt-in-campaign
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/33121-Enable-Advanced-Email-Permissions
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/6366-collect-quality-email-addresses?lang=en_US
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/33118-Import-a-List-of-Unsubscribed-Contacts-into-Constant-Contact-from-Another-Provider?lang=en_US
https://knowledgebase.constantcontact.com/articles/KnowledgeBase/33118-Import-a-List-of-Unsubscribed-Contacts-into-Constant-Contact-from-Another-Provider?lang=en_US

